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welcome
We’re delighted to welcome you to the Fifth Marketing 
Academy Fellowship Programme.

This booklet provides you with a brief background overview of this year’s 
fellowship cohort. The fellows come from a wide range of well-known brands in 
Europe, the US and Asia. Their passion for marketing and the top job as well as 
their leadership qualities and broad experience make them an unbeatable cohort. 
We hope you will find them inspiring!
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Chief Marketing Officer, The Walt Disney Company UK and Ireland

As Chief Marketing Officer for The Walt Disney Company UK and Ireland, Anna is responsible 
for the company’s overall marketing strategy with particular focus on integrated marketing 
opportunities across Disney’s various businesses areas. Anna is also, head of DMSP, overseeing 
all of Disney UK and Ireland’s advertising sales and promotions activities, which offer unique 
opportunities for collaboration with clients.

In addition, Anna oversees the franchise management organisation in the UK and Ireland, which is 
dedicated to building and managing business plans for key franchises and properties. This team 
operates franchises as single P&L entities and works with the company to set financial objectives, 
determine key profit drivers, marketing plans, content plans and sales strategies for these content 
streams.

Anna was previously General Manager, Disney Channels UK and Ireland, managing this powerful 
platform to drive familiarity with and awareness of Disney’s characters and stories, entertaining 
millions of children and their families every day. She has been with the company since 2000 in a 
variety of marketing roles. 

Before joining Disney, Anna spent five years as an account director at Joshua, a London-based 
advertising agency. She has also held various positions in sales, promotion and publishing.

Anna holds a degree in marketing from De Montfort University. She lives in Berkshire with her 
husband and two children.

ANNA HILL

Global Chief Marketing Officer, Just Eat

Barnaby leads the global marketing team at Just Eat, one of the largest global online food delivery 
platforms. During his three years, Barnaby has overseen exponential growth at Just Eat with the 
global customer base growing from 8 million to 20 million, and both revenues and profit rising 
by 300%. This has earned the company a place in the FTSE 100. Barnaby merges brand, data 
and tech to help drive the marketing output to both customers and restaurant partners in their 13 
markets.

Prior to joining Just Eat, Barnaby held senior marketing positions at some of the UK’s most iconic 
brands such as Channel Four, Sky, Heart FM, The Sun and The Times. Barnaby was hugely 
honoured to be voted the UK Marketing Leader of the Year at The Marketing Society’s Excellence 
Awards 2017.

BARNABY DAWE
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Group Commercial Excellence Director, Johnson Matthey

Jo is the Commercial Excellence Director for Johnson Matthey (JM) and is responsible for leading 
this key enabling programme delivering sales and marketing excellence across the JM Group, 
comprising £3.9 bn revenue for the Clean Air, Efficient Natural Resources, Health and New 
Markets sectors. Prior to taking on this new role in July, from 2014, Jo was the Managing Director 
for JM’s Global Noble Metals business providing leading precious metal-based products to the 
medical device, chemical, automotive and jewellery markets. Responsibilities included overall 
P&L, operations in UK, Germany, US and Australia, business development, sales and marketing 
activities.

From 2007, Jo progressed from Global Sales and Marketing roles to be Commercial Director for 
the Chemical Catalyst business within JM, managing all marketing and sales operations for this 
growth business area and integrating a number of acquisitions into a global offering. Previously, 
Jo led the new market entry strategy for JM catalysts in China, developing and managing the Asia 
regional sales team, with her career developing through a number of Product Management and 
Market Development roles from 2002.

Jo started her career as a chemical engineer at ICI Chemicals & Polymers in 1995, working in 
manufacturing roles in ICI Paints before moving into the catalyst business of ICI and transitioning 
through acquisition into JM in 2002.

Jo has a great track record of delivering results as well as a passion for developing people and 
creating value from technology leadership.

JO GODDEN

Director Marketing, Coca-Cola European Partners Deutschland

Kussai was appointed Director Marketing at Coca-Cola European Partners Germany in 2016. In 
this role, he is responsible for a beverage portfolio of more than € 2 billion in revenues. Kussai 
started his Coca-Cola career as Marketing Director Austria in 2007 and continued as a Regional 
Sales Manager at Coca-Cola Austria.

In 2011, Kussai moved to Germany as Water Director, turning around the water business and 
making the ViO brand one of the most innovative growth businesses for Coca-Cola Europe. In 
2015, he was appointed Director Stills & New Beverages Germany.  

Prior to Coca-Cola, Kussai worked at Procter & Gamble in various marketing and commercial roles.

KUSSAI EL-CHICHAKLI
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Partnerships Director, Aviva

Lindsay joined Aviva in April 2015, following their acquisition of Friends Life. On joining Aviva, 
Lindsay was appointed as the UK Chief Marketing Officer and was previously Managing Director 
for Friends Life, where she led both marketing and the development of their direct-to-consumer 
channels.

Lindsay has very recently started a new global role at Aviva and is accountable for driving growth 
through the development and execution of its future partnerships strategy.

Prior to joining Friends Life, Lindsay was the Group Chief Marketing Officer at Towergate and held 
various marketing director roles at Halifax, Lloyds Banking Group and prior to that, Mazda and 
Lotus Cars.

Lindsay has a passion and track record of building diverse teams to drive transformational change 
for the consumer. 

LINDSAY FORSTER

CMO UK & Ireland, IBM 

As the CMO of IBM UK & Ireland and the steward of IBM’s brand, Lisa is responsible for leading 
a multidisciplinary team covering market intelligence, brand strategy, internal and external crisis 
communication, go-to-market strategy and execution, campaign management, digital, events and 
corporate social responsibility. 

Prior to this role, Lisa built IBM’s global Campaign Management Practice, focusing specifically on 
client-centric campaign planning. 

Lisa has also served as Vice President of Marketing responsible for IBM’s growth markets based 
in Shanghai, China. She led a team of professionals managing marketing from strategy through 
to execution for all of IBM’s enterprise and SMB clients. She also ran marketing for IBM’s Geo 
Expansion initiative, where the company opened over 140 new sales offices across 40 countries in 
less than 12 months. 

Lisa has worked at IBM for 20 years and has held multiple marketing and communications 
roles worldwide with increasing responsibility. Before joining IBM, she held marketing and 
communications positions at companies including Hewlett-Packard Company and Compaq 
Computer Corporation.

Most recently, Lisa has become a partner at HALL winery in Napa Valley, California. Having been 
raised in Tokyo, she loves to travel and has the ability to read a menu and ‘get around town’ in 
French, Spanish, Italian and Japanese. She holds a communications and Japanese language 
degree from the University of California at Santa Barbara and has a passion for oenology and 
adventure travel.

LISA GILBERT
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Global Head of Beer, Baileys & Smirnoff, Diageo 

Mark Sandys has worked at Diageo for over 20 years, gaining a wealth of experience across both 
emerging and developed markets. He was appointed Global Head of Beer & Baileys in November 
2014 and is a member of Diageo’s Global Marketing Leadership Team.

Based in Dublin, Mark is accountable for all of Diageo’s beer businesses worldwide, including 
being the Global Brand Director for Guinness. Mark is also responsible for the Baileys brand, 
Diageo’s fourth biggest spirits brand and the world’s best selling liqueur. More recently, in 2016, the 
Smirnoff brand has come under Mark’s remit. Collectively the Beer, Baileys & Smirnoff portfolio is 
worth approximately 30% of the Diageo business.

Prior to his current role, he was the Category Director, Whisky & Reserve, for Diageo Asia-
Pacific. Based in Singapore, he was responsible for driving the growth of the Scotch and Reserve 
portfolio across the region which saw Diageo reach record levels of market share in Whisky.

Before moving to Singapore in 2011, Mark held the position of Marketing Director for Diageo 
Russia and Eastern Europe for three years and was based in Moscow. Mark led the delivery of 
high levels of growth in these key emerging markets, building a strong Scotch portfolio, launching 
successful innovations such as Bells and White Horse and creating a strategy to set up these 
markets for future growth.

Mark first joined Diageo in 1997 as a graduate trainee and worked for his first five years in sales 
and marketing roles on the Guinness brand in GB, before managing the Gin portfolio in the UK 
and then taking the position of Strategy & Innovation Director for the Baileys Global Brand team in 
Dublin. Mark is a graduate of Oxford University and is married with four young children.

MARK SANDYS

VP Enterprise Marketing, Adobe

A visionary marketer and experience ambassador, Marta believes brands must harness the 
combination of creativity, content and data to not just connect with, but delight customers through 
personalised, relevant experiences. Marta now heads up Global Enterprise Campaigns after just 
returning from a two year assignment where she oversaw Adobe’s brand, thought leadership, 
digital, demand generation as well as measurement and insights strategies for the enterprise, SMB 
and consumer segments across the Asia-Pacific region.

Marta has 25 years of experience in global strategic marketing and business development across 
technology, content, campaign and partner marketing. Her desire to travel and experience different 
cultures has led her to a range of senior marketing roles in the US, Europe and Asia-Pacific region. 
An innate collaborator, she encourages her team to “learn from the people around you” and 
passionately supports development opportunities within the workplace.

Marta joined Adobe in 2013 in Global Alliances before expanding to Campaign Marketing with 
responsibility for campaign planning across the Digital Marketing business driving global campaign 
strategy for the enterprise segment across PR, AR, social, paid media, demand generation, events 
and partner marketing.

She has held senior roles in technology, marketing and business development, including Vice 
President, Group Account Director at MRM/McCann in Salt Lake City, US and Director, Digital 
Home Brand & Campaigns for Intel’s Asia-Pacific business.

Marta holds a bachelor’s degree in electrical and computer engineering from the University of 
Wisconsin-Madison, USA.

MARTA DEBELLIS
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Chief Marketing Officer, Müller  

Michael started his career at Procter & Gamble and Nestlé, before joining Müller in 2012 as 
Marketing and R&D Director. 

In 2015, Michael became CMO for the global Müller Group and is responsible for building the entire 
portfolio of brands across the group. This role covered a wide range of categories from yogurts and 
desserts to milk, butter, cream, salads, fish and spreads. 

Michael recently took over as Chief Marketing Officer for Müller UK & Ireland, the seventh most 
chosen FMCG brand in Britain. Michael has been a key driving force behind the revitalisation of 
the Müller brand in the UK-highlights include relaunching and innovating Müller’s core brands 
like Müller Corner and Müllerlight, winning The Grocer’s Brand of the Year 2014 and introducing 
exciting new brand ambassadors like Nicole Scherzinger. 

In 2017, Michael played a crucial role in securing Müller’s pioneering partnership with British 
Athletics, designed to inspire the next generation to not only have fun with athletics, but to 
encourage consumers to live active and healthy lifestyles. 

Michael is also a passionate sportsman. He discovered Karate in 2010 and won the Shotokan 
Karate-Do International Federation’s UK National Championships in 2013 despite breaking his 
finger three weeks before the competition!

In 2018, Michael was appointed Fellow of the Marketing Society and is also a trustee of the 
Women’s Sport Trust. 

MICHAEL INPONG

Chief Marketing Officer, Kerry Foods

Nick became Chief Marketing Officer for Kerry Foods in July 2017 and is responsible for their 
portfolio including Cheestrings, Denny, Dairygold, Mattessons Fridge Raiders, Wall’s and Richmond 
sausages. 

He joined Kerry Foods from ABInBev where he was Marketing Director for the UK and Ireland since 
2014. In this role, he held accountability for the full portfolio of AB InBev brands, including Stella 
Artois, Budweiser, Becks and Corona and oversaw the successful UK launch of Bud Light earlier 
that year.

Prior to ABI, Nick was with Coca-Cola for five years where he held a number of marketing director 
roles in the UK and across Europe. During this time, he lived in Berlin and was Marketing Director 
for their German business and also led the Coca-Cola marketing activation at the London 2012 
Olympic Games. 

In his early career, Nick held a number of marketing, innovation and sales roles at Diageo during his 
14 years with the company, including marketing roles on the Guinness and Smirnoff brands, and 
trading roles in Grocery and Convenience. In his final role at Diageo, he drove the transformation 
of the global duty free business from a trading channel to be a place where premium and super 
premium brands are built.

NICK ROBINSON 
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EVP and Group Marketing Director, WBUK & Ireland and CMO, Harry Potter Global Franchise 
Development, Warner Bros. Entertainment 

Polly joined Warner Bros. as VP & Group Marketing Director WBUK in March 2009, with a brief to 
lead and pull together Marketing and Publicity across all business divisions in the UK. She was 
promoted to Senior Vice President in 2010, adding responsibility for the global management of the 
Harry Potter franchise to her remit in July 2014; she was promoted to Executive Vice President in 
June 2016.

Prior to Warner Bros, Polly worked at Channel 4, joining in 1998 where latterly, as Director of 
Marketing and Communications, she had responsibility for managing the brand during a period of 
rapid diversification across new digital television platforms. Whilst at 4, Polly founded 4creative, 
an award winning in-house creative agency which went on to win Channel 4 the accolade of 
Campaign’s Advertiser of the Year in 2005. Polly was also Director of Freeview (2005-08) and a non 
exec Director of the Department for Communities and Local Government (2008). 

Previously, Polly had worked across titles at Guardian Newspapers Ltd, before joining Channel 5 to 
oversee the launch marketing campaign for Britain’s last terrestrial channel. 

Polly spent the first four years of her career in advertising, joining WCRS as a graduate trainee with 
a degree in architecture from the university of Cambridge. In 1992, she became Marketing and 
Communication Manager for Vanity Fair magazine and has stayed in the media industry ever since. 

POLLY COCHRANE

Global VP Digital Transformation, Unilever  

Rahul Welde is the Global VP of Digital Transformation at Unilever. In this role, he is responsible for 
driving digital transformation across brands and markets, addressing the significant opportunities 
that digital technology presents. The role involves multiples aspects of digital marketing including 
building capabilities across the digital spectrum, i.e., e-commerce, data-driven marketing, 
innovation, partnerships, tools, systems, processes, frameworks and training, to better engage 
with consumers externally while driving efficiencies internally.  Rahul is also responsible for 
building the capabilities of all marketers for Unilever globally through training. Previously, Rahul 
was the Regional VP of Media for Asia, Africa, Middle East, Turkey and Russia and has a deep 
understanding of those markets, having played a pivotal role in driving digital in the region. He is a 
strong advocate of non-traditional thinking and a number of projects under his stewardship have 
received wide acclaim and recognition through awards at Cannes and other international festivals. 

Rahul has been with Unilever since 1991 and has benefited from diverse exposure and challenging 
assignments across businesses and functions. He has also been also actively involved in industry 
issues, awards, events and industry bodies including at the board of the World Federation of 
Advertisers (WFA) and Mobile Marketing Association (MMA). He has been the chairman and 
member of several award juries across a number of international marketing events and festivals. He 
also engages with start ups in an advisory capacity and is passionate about digital technology and 
making a contribution and impact in a larger ecosystem.

RAHUL WELDE
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Category Director Biscuits, Mondelez

Rick heads up the Biscuits & Snacks business for Mondelez in the diverse region of South East 
Asia based in Kuala Lumpur, Malaysia. In this role he is responsible for delivering the growth 
strategy and marketing activity for a portfolio of global and local brands across 9 business units 
ranging from Indonesia to Hong Kong. 
 
Prior to moving with his family to South East Asia, Rick was based in the UK. Most recently 
responsible for leading the fast growing Biscuits & Snacks business in Northern Europe, previous 
roles for Mondelez in the UK include managing the Cadbury Dairy Milk brand and the Seasonal 
Chocolate portfolio. 
 
Rick started his career at Unilever in 2000 making a quick stop at Nestle before joining Heineken 
where he worked on brands including John Smiths & Foster’s, before moving onto become 
Marketing Manager Innovation and finally managing the Premium Lagers portfolio including the 
iconic Heineken brand from 2009-2001. 
 
In 2015/16 Rick supported the Marketing Academy as an Assessor for the Scholarship programme.

RICK LAWRENCE

Chief Marketing Officer, Gamesys

Simon is CMO at Gamesys, a leading online casino owner/operator with eight consumer-facing 
brands across Europe and the US. Over the last two years, Simon has been especially focussed 
on the growth of Virgin Games (one of the Gamesys brands) and developing a fully in-house, 
integrated marketing team.  

Prior to Gamesys, Simon was European Marketing Director at Avis Budget Group and led the 
relaunch of the Avis brand with the first integrated TV-led campaign since the famous ‘we try 
harder’ in the 60’s. Before Avis, Simon was at BSkyB for eight years mainly focussed on subscriber 
acquisition. During his tenure, Sky grew from 6 million to 10 million subscribers and launched Sky+, 
HD, Broadband and Telephony. 

At British Telecom, Simon worked on the initial development phases of BT’s TV proposition, BT 
Vision and held various BT Broadband sales and marketing roles. 

Before his marketing career started, Simon worked in corporate finance at Dresdner Kleinwort 
Benson which gave him the commercial grounding that has served him so well in an increasingly 
commercial marketing environment.

SIMON JACKSON
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EVP and CMO, Wall Street Journal

Suzi Watford is Wall Street Journal’s EVP and Chief Marketing Officer, overseeing global sales and 
marketing, all digital revenue and the overall WSJ membership strategy. Leading an international 
team, she spearheads strategy, sales and, marketing subscriptions, events and conferences and 
the loyalty programme, WSJ+. 
 
She assumed the role in November 2014 and launched WSJ’s brand positioning – Read 
Ambitiously. Suzi has led WSJ to the biggest membership in its history – almost doubling 
their digital membership and attracting its largest ever audience of student members. She has 
significantly grown the WSJ’s conference business and taken it global.  
 
With more than a decade of experience in the media industry, Suzi joined Dow Jones from News 
UK. Most recently, she served as Sales & Marketing Director for The Times and The Sunday Times. 
Suzi is based in New York.

SUZI WATFORD

Chief Digital Officer, Three

As Chief Digital Officer, ToM’s focus is on maximising the opportunity to strengthen and grow 
digital products and services for the company and to create a leading customer engagement 
platform, driven by best-in-class data analytics.

Tom joined Three UK in July 2011 as Chief Marketing Officer responsible for proposition and 
products, terminals, CRM, commercial programme management and marketing communications.   
He was on a mission to change the brand position from cheap price and low quality to a brand 
with a clear purpose that puts customers first and knocks down barriers to change the mobile 
industry for the better. This led to the creation of #makeitright, which has become the driving force 
behind the company. Abolishing roaming, offering All You Can Eat data, and not charging extra 
for 4G are just some examples where Three has shaken up the industry. In addition, Tom found 
new and exciting ways to increase the love for the brand by introducing innovative communication 
concepts.

Prior to joining Three UK, Tom spent 10 years at Three Austria; the last four as Chief Marketing 
Officer with similar responsibilities. In his time, he changed the network perception from an 
underdog to the leading operator for mobile broadband and later on the leading provider of 
Superphones, a new generation of smartphones and tariffs, which took over the Austrian market.

TOM MALLESCHITZ
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CMO, DFS 

Toni joined DFS in 2016 to lead all marketing operations, including responsibility for customer 
insight and direct marketing development. Prior to joining DFS, Toni was at Whitbread, where 
she was Global Brand and Digital Director for Costa Coffee. In addition to her broad marketing 
expertise, Toni also has extensive experience in category management, retail operations and 
innovation gained through senior roles at Jordans Ryvita, Gillette, P&G, Britvic and Sainsbury. 

Toni holds a bachelor’s degree (Hons) in retail marketing from Manchester Metropolitan University 
and diplomas in digital marketing from the Charted Institute of Marketing and in business 
administration and management from the University of Nottingham.

Toni is also a CIM fellow and a member of ISBA Excom.

TONI WOOD

Global Head of Marketing, HSBC Commercial Banking 

Tricia Weener is Global Head of Marketing for HSBC Commercial Banking as well as Interim 
Global Head of Sponsorship and Events for HSBC. She is a Fellow of the CIM and the Marketing 
Society, Chair of the Marketing Society in Asia and the BritCham Marketing and Communications 
Committee in HK, and was recently awarded Business Leader in the ‘Women Leading Change 
in Asia’ awards. Her commercial and creative marketing skills have been honed over her 20-year 
career working in senior leadership roles in B2B and B2C across numerous industry sectors, 
including retail, FS, luxury goods, drinks, FMCG, travel and sport.

Tricia is a strategic marketing leader with a passion for people and helping them fulfil their 
potential. She is truly customer centric, relying on customer and business insights to help define 
propositions and build brands, always striving to bring innovation and ideas to transform customer 
and user experiences. Tricia is a strong advocate for diversity supporting LGBT and women in the 
work place, as well as being a Sustainability Leader for the HSBC Group. She is currently based in 
Hong Kong, with experience across geographies including Asia, the US and EMEA.

TRICIA WEENER 
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Head of Marketing, SAP APJ

As Head of Marketing, Zarina is responsible for the development and implementation of SAP’s 
marketing strategy across the Asia-Pacific and Japan region. Zarina adopts a customer-centric and 
insight-driven approach in her go-to-market  strategy for SAP in the region, overseeing audience, 
industry and experiential marketing across all customer segments in support of the entire SAP 
business. She is a recognised change agent who spearheads business and transformational 
initiatives through imagining the possible. A seasoned industry veteran, Zarina has held various 
sales and marketing executive positions in North America and Asia. 

Prior to joining SAP, she was VP of Marketing at IBM where she oversaw segment marketing for 
growth markets and Asia Pacific. Being a champion for diversity and inclusion initiatives, Zarina is 
currently Bilateral Committee Chairperson for Asia-Pacific-India Cooperation at the global women’s 
chamber ALL Ladies League (www.aall.in). She joined the list of Diversity Journal’s Women Worth 
Watching Award recipients in 2016. Zarina also serves on the Board of Advisors of BDFoundation, 
a global non-profit organisation to advance inclusion and development for girls and women.

Zarina is a graduate of the Asian Advanced Leadership Program from the Graduate School of 
Business at Stanford University. She holds an MBA from Southern Methodist University and a 
bachelor’s degree in journalism from the University of North Texas.

ZARINA LAM STANFORD
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ACADEMY CONTACT DETAILS

Felicity Cumming 
Fellowship Programme Lead and Executive Assistant to the Founder 
Tel: +44 1635 558702 
E-mail: felicity@themarketingacademy.org.uk 
 
Michaela Wells (maternity cover for Felicity from March 2018) 
michaela@themarketingacademy.org.uk 
Tel: +44 1635 558707 
 
Elzbieta Baumann 
Tel: +48 514 824 261 
E-mail: elzbieta_baumann@mckinsey.com


